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(I'opic : Digital Marketing

Mrs. Patel Jalpa Umesh (Accountant)

DIGITAL

100

exchange of of ideas, products and services that satisfy the goalsf
of both the parties.

Digital marketing Channels: Twitter, Facebook, Linkedin, Whatapp, Instagram,
Youtube, Snapchat, Tumblr

Benefits of digital marketing:- Global reach, Cost efficiency,Measurable results,
Effective targeting,Increased,engagement ,Flexibility, Improved conversion rat,
Social currency.

< Digital marketing Strategy :- Setting Goal, Creating A Market Funnel Race-
framework, Developing A call to Action(CTA), Crating A effective lead Magnel,
Improved Conversion Rates, Customer Service, Sales Growth, Driving Traffic.

< Who's Using Digital Marketing:-Small to Medium Business increasingly rely
upon online digital marketing techniques and distribution channels. Digital
communications and multimedia technologies are significantly changing the way
SMBS. Communicate with their customers, Promote products and market
services.

Gopic : How to deal with an aggressive parent?

Mrs. Utsavi N. Rana (Jr. Accountant)

When dealing with aggressive parents, you can try these strategies:

Stay calm: Don't interrupt or defend yourself right away. Instead, try to remain calm and
respectful.

Listen: Let the parent fully express their feelings. You can use active listening techniques,
such as repeating their concerns and asking if you understood them correctly.

Be open: Maintain eye contact and use open body language.

Be patient: Allow the parent to release their pent-up feelings.

Set boundaries: Set time limits and boundaries.

Be nonjudgmental: Use behavioral, nonjudgmental terms when describing the problem.
Agree on next steps: Agree on specific steps that you and the parents will take.

Follow up: Agree to meet or talk again within areasonable time frame

What should we not do in such a situation?

Don't lose your temper, don't ignore parent interaction , Don't take out your

frustration to others(co-workers or students), Don't afraid
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Topic- Benefits from various experiments/
projects conducted in school

Dr. Bhagubhai 1. Prajapati

Director
Many programs such as Sapna Karo Sakar, Life Skills, Parasmani Project, Cultural
Program, Project Exhibition, Student Seminar are conducted in Friends School. In which
100% school children participate.

Hence no child is raw, or spoiled. Every child has a chance. Get the platform. Everyone gets
a chance to come forward and grow. This school gives every student a platform to grow. In
this school, the exam answer book is checked early and the result is analyzed in five stars.
After the parent meeting, the answer book is shown in the presence of the parent-student.
The answer book of the annual examination is also shown to the students and parents.

The transparency of the school teacher is self-evident. With this, the teacher also completes
the work refreshed. Swayam teaches. And checks the answer book carefully.

At the beginning of the session, Dr. Bhagubhai enthused the teachers by telling the
following seven stories. Motivation presented the following seven stories to develop in
them contemplative ideological, psychological attitudes.

Stories:- Story of devotee and watch, Cut off the elephant's head., Story of Malpua, Tugger
watches., Snakes get entangled in milk., Fill the river with milk, the story of Marriage
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